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Trends

The world’s most used social media platforms

1. Facebook has 3.07 billion monthly active users

2. YouTube’s reach is 2.53 billion

3. WhatsApp has at least 2 billion monthly active users

4. Instagram has 2 billion monthly active users
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Melges 24 Media Channels

Website

• Facebook

• Instagram

• Flickr

• YouTube

• X (Former Twitter – not in use)

Social media

News and PRs



Facebook 

• @World.of.Melges24
• Started 4.04.2012

• AGM 2024 at 7.44k followers

• AGM 2023 at 5.800 likes, 6,700 followers
• AGM 2022 at 5,550 likes, 6,228 followers
• AGM 2021 at 5,228 likes, 5,756 followers
• AGM 2020 at 5,018 likes, 5,443 followers
• AGM 2019 at 4,735 likes
• AGM 2018 at 3,888 likes
• AGM 2017 at 3,181 likes
• AGM 2016 at 2,305 likes
• AGM 2015 at 1,798 likes 
• AGM 2014 at 1,454 likes
• AGM 2013 at 1,146 likes 
• AGM 2012 at 618 likes 



Facebook

Total followers 7.4K

New Followers 530  Growth rate 12.5%

Total Reach 411.5K

Content Interactions 25.6K

Views 526.8K

3-second views | 

1-minute views

223.6K | 

6.6K

Total Posts – photos, 

videos, links

203  +25%

Top Content Reach 34.1K reach, 25.8K watch time, 13-

second average watch time.

Thrills on the Bay - Day 3 at SF Melges 

24 Worlds

• Steady Growth: The page experienced a solid growth rate of 
12.5%, adding 530 followers over the reporting period.

• High Reach and Visibility: A total reach of 411.5K indicates 
effective audience targeting and broad visibility for posts.

• Video Dominance: The top-performing video "Thrills on the Bay" 
significantly outperformed other content with 34.1K reach and 25.8K 
watch time, reinforcing the importance of event-based video content.

• Engagement Trends: 25.6K interactions demonstrate strong 
audience engagement, particularly with dynamic and action-oriented 
content.

• Short Engagement Window: While 3-second views are high 
(223.6K), 1-minute views are lower (6.6K), indicating a need to 
optimize content hooks for better viewer retention.

• The account demonstrates a strong niche community with 
steady growth and high engagement, despite the modest increase 
in followers.

https://fb.watch/vVw2IgT45C/
https://fb.watch/vVw2IgT45C/


Thrills on the Bay

Day 3 at the SF Melges 24 Worlds 2024

• Big shake-up today!  Race 6 saw 2022 World Champ Peter 
Duncan on RAZA MIXTA dominate, with Michael Goldfarb’s 
WAR CANOE and Chelsea Simms’ STRAIGHTARROW close 
behind. Race 7 belonged to Bora Gulari’s KINGSPOKE, 
celebrating a Carlos Robles birthday win!  Don Wilson’s 
CONVEXITY still leads overall, but the gap is closing fast. In 
the Corinthian division, Croatian MATARAN 24 stays strong 
with a 23-point lead. The race is heating up! 

• Conditions were ideal for racing, with winds peaking at 20 
knots from 220 degrees, offering steadier conditions than the 
previous day. Despite the strong breeze, the seas remained 
relatively flat, allowing teams to push their boats to the limit, 
enjoying exhilarating downwind surfing and planing.

https://fb.watch/vVw2IgT45C/


Facebook

• Event-based content performs best. Videos highlighting 
action, results, or unique weather conditions (e.g., Jugo wind 
day) see higher engagement and reach.

• Longer average watch times correlate with higher 
reach, indicating that more engaging videos naturally get 
surfaced to more users.

• Thrills and Action Drive Engagement: Content 
showcasing excitement, competition, and unique conditions 
resonate most with the audience.

• Watch Time Optimization: Improving the first few 
seconds of videos with engaging hooks could increase average 
watch time and overall performance.

• Event-Specific Content: Continuing to highlight dramatic 
moments or unique challenges during events should remain a 
core content strategy.



Facebook

Age Group: These age ranges (35-

44 and 45-54) represent individuals 

typically in mid-career stages or with 

disposable income, making them key 

targets for sponsorships, sailing gear, 

and event participation.

Geographical Distribution: 

Italy and the U.S. are the strongest 

contributors to the audience base, 

indicating the popularity of the 

page’s sailing content in these 

countries.



Instagram 

• @worldofmelges24
• Started on 8th January 2015 

• Followers 10.7k
• (2023 – 10,200; 2022 – 9,688; 2021 – 8,611; 2020-6,808 
+3,185; 2019-3,623; 2018–2,093; 2017-1529; 2016-1071; 2015-
272) 

• Posts 2,905
• (2023 – 2,569; 2022 – 2,326; 2021- 2,006; 2020 – 1,753; 
2019-1,486; 2018-1,239; 2017-981; 2016-695; 2015-126) 

• There are 13,800 posts under hashtag #melges24 
• (2023 – 12,857; 2022-11,900; 2021-10,700; 2020-9,600; 
2019-8,400; 2018-6,500; 2017-4,898; 2016-3,272)



Instagram 

Total followers 10.7K

New Followers 843

Total Reach 116K  +26.2%

Content 

Interactions

22.5K

Views 712.8K

Link Clicks 1.5K

Total Posts | Stories 310  +18.8%  | 500

Top Content Post 

Views

27.2K – 23 August Race Day at the 

Melges 24 Worlds

• Strong follower growth (+843) and increased reach 
(+26.2%) reflect effective engagement strategies.

• High content interactions (22.5K) and consistent use 
of Stories (500) contributed to audience engagement.

• The top-performing post showcased race day action, 
emphasizing the audience's preference for event-driven 
content.



Instagram 

• Video Dominance: Reflects the audience's preference for dynamic, action-driven content.

• Engagement Metrics: Engagement rates for all posts were strong, with likes ranging from 312 to 881 and comments averaging 5-10 
per post on event-focused or visually compelling content.

• Event-Based Themes Perform Best: Posts tied to championships, celebrations, or iconic moments in races resonated most with the 
audience, suggesting their interest in major sailing milestones and high-energy visuals.

• Visual Variety:  A mix of close-up action shots, team celebrations, and fleet racing visuals contributed to diverse and engaging content, 
keeping the audience captivated.



Instagram 

• Focus on Event-Based Content: 
Continue producing posts tied to 
championships and milestone 
events, as they generate the most 
excitement and engagement.

• Leverage Videos: Use more video 
content showcasing thrilling race 
moments, as dynamic visuals 
significantly boost views and likes.

• Interactive Captions: Encourage 
comments by including questions 
or call-to-actions in captions to 
deepen engagement.

• Collaborating with an account 
like a sailing brand (e.g., Quantum 
Sails or North Sails etc) or an 
influencer like a racing professional 
could yield cross-promotional 
benefits for both account



Instagram 

Age Group: The 35-44 age 

group is not the largest 

demographic on Instagram, but it is 

still a significant segment, 

particularly for niche markets like 

sailing or professional sports.

Geographical Distribution: A 

significant audience base is in 

Europe and North America, 

regions with vibrant sailing 

communities.



Melges24 on Flickr – Melges Championships

https://www.flickr.com/photos/melges24/albums


Direct mailing – Constant Contact

35 PRs, news and announcements sent in 2024 | +11 vs 2023

Ca 2,300 addresses per email

• Open Rate 48% - Outperforms 

the industry average by 8%, 

showcasing effective subject lines 

or audience interest.

• Click Rate 9% - Consistently 

above industry benchmarks 

(+6%), reflecting strong content 

relevance 



melges24.com – key metrics
15/11/2023 – 15/11/2024

2023
Full year
43k
41k
2.04
62k
2:11

2024
Full year
43k
42,5k
2.82
70k
1:04

Users/Visitors:  43,082 unique visitors | 42,518 new visitors

Sessions:  69,450 total | 39,962 engaged (lasted longer than 10s or had two or more screen views)

Engagement rate: 57,54% of total sessions were engaged

Bounce Rate:  42,29%   The percentage of visitors who leave your site after viewing only one page.

Pageviews:  120,930  The total number of pages viewed on your site.

Pages per Session: 2.82 Average engagement time per active user.

Average Session Duration: 1m 04s The average amount of time visitors spend on your site during a session.

Traffic Source: 48.1k organic search engines, 14,3k direct, 4,1k organic social media, 2,5k referral

45k – Google; 1.6k m.facebook.com, 1.5k bing, 1.1k l.facebook.com



melges24.com – users by countries

20242023



melges24.com - users



melges24.com – most visited pages



A Special Thanks to:

• Mauro Melandri | Zerogradinord

• Hrvoje Duvancic | regate.com.hr

• Hrvoje Bulesic | CRO Melges 24 Press 

Officer

• Joy Dunigan | US Class Comms. Director

For their help covering Melges 24 title events



Thank you!
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