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International Melges 24 Association has  

been present on the following medias: 

 

1) www 

 

2) Facebook 

 

3) Youtube 

 

4) Twitter 

 

5) Instagram 

 

.com 

Melges24 media platforms 2015 



Top 10 visiting countries during 1.1. ï 08.11.2015 

 

1. USA   22,27% 
2. Italy   9,82% 

3. Germany  7,85% 

4. UK   5,36% 

5. Denmark  5,03% 

6. Netherlands  4,55% 

7. Sweden   4,05% 

8. Canada  3,53% 

9. Norway  3,35% 

10. Hungary  3,18% 

 

In total visitors have come from 182 countries (2014: 163) 
 

.com 

1) Melges24.com statistics 2015 



Basic statistics for 1.1. - 15.11.2015 vs 1.1. ï 15.11.2014 

 

29 171 vs 31 109  unique visitors in total during 10½ months 

4 000 ï 4 600  unique visitors in average / month 

   

2.65 vs 2,77   pages in average per unique visitor 

2:36 vs 2:52  spent per visit per unique visitor 

11am ï 12am  most active hour of the day 

53,3% vs 49.5% (+7½%) new visits 

 

37.86% (+35.29%)  of visitors use Chrome 

31.95% (-15.28%)  of visitors use Safari 

11.32% (-22.44%)  of visitors use Firefox 

.com 

1) Melges24.com statistics 2015 vs 2014 



Weekly trends 2015 vs 2014 

 

Melges24.com top performance weeks are the major European events 

 

 

.com 
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Mobile usage of melges24.com during 1.1. - 08.11.2015 

 

Mobile / tablet usage has been stable! 

 

20 400 visits (4445 visits in 2010) where done via 1009 different devices but two of 

these are really on the top! Others less than 150 visist 

 

iPhone now 8 144 visits    

 +10,97 vs 2014  

 in 2010 / 2609 visits 

  

iPad now 6 097 visits  

 - 26,30% vs 2014  

 in 2010 / 989 visits 

  

Via tablet devices the average visiting time is appr 2 min 35 sec  & 

Via mobile devices the average visiting time is appr 1 min 18 sec 

.com 
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2) Melges24 on 



Official  facebook page, www.facebook.com/World.of.Melges24  

- Started 4th of April  2012 with the so called page structure   

- From 2007 to 2012 as a ordinary  group 
 

- Official  facebook page likes progress,  

 AGM 2015 at 1803 likes 

 AGM 2014 at 1 454 likes 

 AGM 2013 at 1 146 likes 

 AGM 2012 at 618 likes 
 

- The demographics look good, 

 79% of our fans are men, but  66% reached were men (& 34% women) 

 44% are aged 25 ð 44 year olds 
 

2) Melges24 on  



2) Melges24 on Facebook 



2) Melges24 on  



3) Melges24 on  

364 076 minutes watched 

+263% vs 2014 



3) Melges24 on  

= 76 767 views in total 

(+32 900 views 15 vs 14) 



3) Melges24 on  

Top 4 Melges24 videos have 

got 325 767 views in total 



3) Melges24 on  

The overview to 2016 is superb. We have a really interesting boat / class and people in our hands. 

Content is king! 

 

People have the enthusiasm and especially the technology towards taking footage every day. And 
sharing the footage online. 

  

Our superb footage is done by the best professionals in the Worlds i.e.  SportsXstream, 
Zerogradinord. 

 

BIGGEST CHALLENGE for 2016 & onwards: 

how to get the majority of the Melges24 footage in one place 

 

 

 

 



4) Melges24 on 

- Started the account 28.6.2009 

 

- Growing every week 

 

- Followers 678 (2014: 532, 2013: 446) 

 

- Tweets 2 320 (2014: 1248, 2013: 980) 

 

- Twitter is most active usage in all major   

champioships when communicating from the 

race course 

 



5) Melges24 on 

- Started the account in December 2014 

 

- Followers 279 

 

- Posts 130 

 

- There are over 2 200 posts under #melges24 

 





media card 2016  



media card 2016 .com 

The melges24.com  web site is one of the most comprehensive and  

admired web sites in its sector. As well as carrying constantly  

updated news stories and a host of technical and general interest  

Information from the Melges24 class. It also links to the Web sites of  

all the Melges 24 National Classes.  

 

Melges24.com has an average of 4,000 - 5000 unique visitors  
each month with this figure increasing to over 6,000 unique  
visitors an during International Championship event . The  

Average visiting time is high, 2½  min / unique visitor .  

 

Advertising on melges24.com provides a targeted approach to reach  

this elite group of athletes, high performance sailing enthusiasts and  

business people. 

 
 

 

 

 

 
Source: Google Analytics January ð November 2015 

 

 


